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KLMC is a non-profit making organization it depends on the other bi-
lateral organizations and well wishers in order to run its programmes. 
KLMC is grateful for the tremendous support it received from partners 
and we continue sourcing for more funds so as to improve the pastoral-
ists’ livelihood.

The “road map” to bettering the pastoral livelihood requires a multifac-
eted approach, which cannot be achieved by one organization. 

KLMC has therefore successfully garnered confidence from the stake-
holders in the sector so as to achieve its objectives. In the Kenya Cham-
ber of Commerce and industry,

  KLMC PROGRAMMES

 KENYA LIVESTOCK MARKETING COUNCIL

KLMC PROFILE

• Capacity Building/ Strength-

ening

• Lobby and advocacy  Quality 

assurance of livestock and its 

products

• Livestock marketing

• Market access

• Sustainable market infra-

structure practice

• Fodder production

• Exposure tours

 KLMC NETWORKING AND COLLABORATION

RESOURCE MOBILIZATION

KEY RESULT AREAS

• Diversification of Products and Services
• Institutional Strengthening for KLMC
• Facilitation of Markets Access along the Value Chain
• Creating an Enabling Environment for a vibrant Livestock Industry

      KENYA LIVESTOCK MARKETING COUNCIL

MARKET ACCESS – MARKET & INFORMATION

   PRODUCTS AND SERVICES
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KENYA LIVESTOCK MARKETING COUNCIL 
BACKGROUND
 

The Kenya Livestock Marketing Council (KLMC) is an umbrella organi-
zation of livestock  producers  and  traders  in arid and semi-arid  ar-

eas of  Kenya.It was established in 2000 as a non-profit making services 
organization to counter the challenges the livestock farmers are facing. 

KLMC is an non political, non religious/commercial livestock pastoral-
ists organization and is an affiliate of KENFAP, member of KEPSA, Kenya 
Chamber of Commerce, joint Arab Chamber of Commerce and Nile Ba-
sin Livestock Council.

KLMC believes that pastoralism is the key economic activity in the Arid 
and Semi-Arid areas of Kenya and it can be harnessed to promote eco-
nomic growth and development in these regions and reduce vulnera-
bilities.

KLMC recognizes the fundamental challenge facing the pastoralists is 
their inability to access better market for their livestock and livestock 
products. In order to overcome this challenge, 

KLMC is working closely with other development partners and stake-
holders to source for better market for livestock and livestock products 
and disseminate market information to producers and traders on timely 

basis within the country , regionally and internationaIly.

                                        OBJECTIVES

1) To strengthen the institutional framework for development and 
promotion of livestock production and trade.

2) To enhance market access for livestock producers and traders in 
order to reduce poverty and increase economic empowerment

3) To establish a system for providing timely, reliable and relevant 
market information

4)  To influence county and regional trade policies to promote pastoral 
livelihood and livestock trade.

                      SPECIFIC OBJECTIVES

1)  To strengthen the institutional framework for development and        
promotion of the livestock production and trade;

2)  To enhance market access for livestock producers and traders in     
order to reduce poverty and increase economic empowerment;

3)  To establish a system for providing timely reliable and relevant 
market information to influence the county and regional trade poli-
cies to promote pastoral livelihood and livestock trade;

4  To advocate for the interests and rights of members on livestock 
matters in collaboration with other stakeholders;

5)  Build capacities of members to sustainably manage livestock 
related infrastructure, undertake community based disease surveil-
lance and control measures, and enhance entrepreneurship skills;

6)  Organize stakeholder consultative forums to harmonize livestock 
trade

                                     KEY STRATEGIES:
In order to realize its plans, objectives and goals KLMC has developed 
Strategic Plan that guides and gives directions to the organization.

The strategies are geared around the four strategic pillars namely 
strengthening institutional framework for development and proportion of 
livestock trade;

Enhancing market access for livestock producers and traders; establish-
ing a system for providing timely reliable and relevant stock market in-
formation, 

To influence county and regional trade policies to promote livestock trade 
and also diversification of Products and Services by developing innovative 

products and services that meet the needs of livestock keepers.

     KLMC LEADERSHIP AND GOVERNANCE STRUCTURE;

The organizations beliefs in good leadership for effective and efficient 
service delivery  to the pasto ralists. 

The organization is well  linked from grassroots   to national level. This 
enhances flow of information and facilitates faster consultation and 
conclusion on issues that arises occasionally across the region

                VISION

KLMC envisions to be a leading,dynamic livestock 
marketing organization.

                MISSION

To improve the livelihoods and resilience of 
pastoral communities and other livestock keeper/producers by 
providing services that effectively respond to their needs.

             CORE VALUES

•       Equity and fairness
•       Accountability and transparency
•       Commitment and cooperation
•       Quality service to members
•       Reliability
•       Efficiency and effectiveness
•       Teamwork
•       Sound use of the natural resources and 
         environmental conservation

KLMC GOVERNANCE STRUCTURE

NATIONAL DELEGATE

NATIONAL SECRETARIAT

PASTORAL COMMUNITIES
(Individuals, groups, traders,

producers, LMAs, PMCs)

DISTRICT COMMITTEES
(DLMCS)

BOARD OF DIRECTORS
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